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Source: Press release

“…traffic and engagement is the foundation of the business…” 

Netflix, March 2020

“…when we have engagement grow, that gives us more volume. And of 
course, that gives us more scale with our partners, which gives us more 
ability to negotiate and drive down our rates.” 

Snapchat, April 2021
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#1 Customer base Tech & Innovation driven DNAProven financials

19 million

Registered customers(1)

in 5 years

15 million

Leading MAU amongst 
all financial platforms(2)

65 %

Working population penetration(3)

with near-time massive upside

98 %

’17~’21 operating revenue CAGR
(’21A operating revenue of W1,065bn)

1.5 years

Globally one of the fastest
to turn profitable

KRW204bn

’21A net income for a ROE of 4.9%,
comparable to legacy banks already

100 %

Mobile native app enabling
best-in-class UI and UX

49 %

Employees in tech for
industry-leading tech
capabilities and innovation(4)

13 days

Creating massive fandom:
Days for key product to reach 
1mn customers (5)

Source: KOSIS, Nielsen Media Korea Digital Data
Note: (1)As of June2022; (2) For the month of June 2022 (including both Android OS Mobile and iOS Mobile)

(3)% of Korea’s working population as of  June 2022;  (4) % of total employees (excluding contract positions, as of June 2022);  (5) Base on most recently launched Piggy Bank
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1. Banking 2. Platform

“#1 Retail bank” “Everyday financial platform”

 Deposit:  Checking and savings account, etc.

 Loan:  Micro, credit, housing deposit, mortgage etc.

 Services:  Debit card, kakaobank mini, overseas

remittance, open banking, etc.

Key products
and services

 Securities brokerage account

 Loan referral

 Co-branded credit card

 Advertising

Operating      
revenue 21A Revenue:

W1,065bn

Interest revenue

74% (W786bn)

Interest revenue 74%

21A Revenue:

W1,065bn

Fee revenue

16% (W169bn)
Others

1%(W17bn)

Platform revenue

9% (W93bn)

Total non-interest revenue          26%

2%

6%

9%

'19 '20 '21

Note: (1) Platform revenue / Operating revenue

% of platform revenue (1)

21A Revenue:

W1,065bn
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Preliminary approval
for banking license

Nov 2015

Final approval for 
banking license

Apr 2017

Successful IPO as first 
Internet-only bank

Aug 2021

Official launch of 
service

Jul 2017

What’s next?



5

Source: Nielsen Media Korea Digital Data, FISIS
Not: (1) Including both Android OS Mobile and iOS Mobile for 2019.05~2022.06, only Android OS Mobile for 2017.07~2019.04

MAU of key financial apps in Korea(1)

(mn users)

0.0

2.0

4.0

6.0

8.0

10.0

12.0

14.0

16.0

18.0

May-19 Nov-19 May-20 Nov-20 May-21 Nov-21 May-22

A Company

B Company

D Company

D Company
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Customer growth by age group

20~30s
High lifetime value

Over 50s
New growth driver

40s
Bedrock for stable growth

10s
Future engine

3.2 

9.6 

'17.12 '22.06

(mn customers)

% of total customers

(mn customers)

% of total customers

(mn customers)

% of total customers

(mn customers)

% of total customers

65% 50%

x 3 increase

0.3 

1.6 

'17.12 '22.06

5% 8%

x 5 increase

1.0 

4.4 

'17.12 '22.06

21% 23%

x 4 increase

0.4 

3.5 

'17.12 '22.06

9% 18%

x 9 increase
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Corporate & other deposit(3): ~KRW 929tn
Retain deposit: ~KRW 756tn

Near-term loan and deposit TAM(1)

0

10

20

30

40

50

60

70

80

90

100

Remaining TAM

Retain deposit: ~KRW 756tn

Personal loan(2)

W254tn

Housing

W157tn

Mortgage loan

W426tn

Corporate & other deposit(3): ~KRW 929tn

Further deposit customer diversification to SOHO, foreigners, SMEs, etc.

 kakaobank’s current M/S

SOHO

W386tn

~5x larger massive addressable market for kakaobank

(KRW tn, as of 2020 year-end)

Source: Frost& Sullivan, NICE,  Bank of Korea
Note: (1) Total addressable market s of 2020 year-end

(2) Includes high and mid credit;  (3) Corporate deposit: KRW561tn, Other deposit: KRW418tn (other financial institutions including securities, insurance, pension funds etc.)

+
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Robust growth trajectory of platform biz 

Securities account
Launched in Mar 2019

Credit card
Launched in Apr 2020

Loan referral
Launched in Apr 2019

6 partners

Took us 2years to do what took our 
partner 50 years (2mn securities account)

19 partners

#1 market share amongst 
all loan-referral platforms

5 partners

Payment data accumulated within kakaobank

# of accounts opened(1) (Unit: mn accounts) # of credit cards issued(1)  (Unit: ’000 cards)Amount of loan referred(1) (Unit: Wtn)

1.1 

6.0 

4Q19 2Q22

x5.4

0.6 

5.1 

4Q19 2Q22

X8.4

178

466

4Q20 2Q22

x2.6

Note: (1)Cumulative basis
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Current UpsideOpportunities

Partners

Products

Services

30partners
6 securities companies
19 lending institutions

5 card companies

Credit cards
Securities

Loan referral

More partnerships available(1)

50+ securities companies
110+ lending institutions

8 card companies

Funds
Insurance

IRP
FX

Wealth management, and more

Banking Commerce
Innovative saving & loan products with 

e-commerce, travel, F&B and many industries

Advertisement / Digital ads

Note: (1) Total # of financial companies for each segment registered on FISIS, excluding companies which kakaobankalready holds partnerships with
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Further leveraging our big data infrastructure
 AI-based asset management services, highly personalized credit analysis, product 

recommendation services and an advanced credit scoring model

New Opportunities with global partners
Mobile banking remains underpenetrated in most markets, with 

increasing need for advanced, proprietary tech and solutions
 Receiving various reverse-inquires globally. Asset-light expansion via 

JVs and tech contribution possible

Monetization of best-in-class tech, essential for banking/fintech
 Already sold OCR tech to crypto exchange and securities company in 1H21
One of the most suitable players globally for tech monetization, with 100% in-house 

development of core technologies (APIs, scrapping solutions, etc.)

My Data

Global 
expansion

B2B
solution





12

Note: (1) % of total employees (excluding contract positions, as of June 2022)

49% 76%
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Note: (1) An open source platform with machine learning capabilities
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Total loan growth Operating revenue 

(Wtn, %) (Wbn, %)

4.6

9.1 

14.9 

20.3 

25.9 26.8 

17 '18 '19 '20 '21 1H22

68.9 

375.6 

664.9 

804.2 

1,064.9 

709.2 

17 '18 '19 '20 '21 1H22

Interest Fee&Platform
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CIR trend SBL(1) & NPL ratio Net income and ROE(2) trend

Note: (1) Substandard or below loans = Substandard, doubtful or presumed loss loans 
(2) Annualized

12.1

33

50.2

58.2

71.5
0.13%

0.22%
0.25%

0.22%
0.27%

'18 '19 '20 '21 2Q22

(%) ( Wbn, %)

(21.0)

13.7 

113.6 

204.1 

123.8 

-2.1%
1.1%

5.7% 4.9% 4.5%

'18 '19 '20 '21 1H21

(Wbn, %)

64%

58%

51%

45% 44%

'18 '19 '20 '21 2Q22
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39 55

Source: BCG FinTechControl Tower
Note: (1) As of June 30, 2022

(2)’17~’ 21 total asset CAGR



17

2Q22 Earnings Result 
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MAU(1) and Customers
(mn users)

2Q22 Customers by age group 

11.1 
11.7 12.0 

13.1 13.3 
14.0 

14.7 15.2 15.0 15.4 

13.2 13.8 
14.4 

15.4 
16.1 16.7 

17.4 
18.0 

18.6 
19.2 

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

MAU Customers

19.17mn customers(YTD +1.18mn), #1 banking app with 15.42mn MAU

8%

25%

26%

23%

13%

5%

2021 

60s

50s

40s

30s

20s

10s

65%

19.17mn customers 

Working population(2)

penetration  

YoY +7%p

I. 1H22 Highlights – Customer Base

Source: Nielsen Media Korea Digital Data, Company data
Note: (1) Quarter end MAU

(2) KOSIS (Korea working population 29.37mn as of Jun 2022) 
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Number of product per customer Mobile payment-lined accounts per MAU(1)

(No. of product ; customer joining year)

Increasing user engagement across all cohorts  Customer lock-in into daily financial activities  

Note: (1) No. of accounts linkedto mobile payment / MAU

36%

40%

46%

52%

6.2 

5.3 

4.4 

3.7 
3.4 

0

1

2

3

4

5

6

7

M M+12 M+24 M+36 M+48

2017 2018 2019 2020 2021

I. 1H22 Highlights – Customer Engagement



0.9 
2.0 

3.0 

6.0 

3.3 

2.2%

3.9% 4.0%

8.1%

10.1%

2018 2019 2020 2021 1H22

kakaobank housing deposit new loans

% within market

Source: (1)NICE AIMS(asset index monitoring system) housing deposit loans issued 
(2) Based on Credit Finance Association Debit card transaction value
(3) mini launched in Oct 2020;  population in the age group of 14-18 based on Ministry of the Interior and Safety 

6.7 

12.1 
14.4 

17.7 

9.9 

4.5%

7.7%

9.3%

11.1%
11.8%

2018 2019 2020 2021 1H22

KakaoBank debit card transaction

% within market

Fee

Debit card

Achieved over 10 mn
customers with 

differentiated benefits

Banking

Housing deposit loan

Key loan growth driver, 
thanks to convenient UI/UX

Platform

mini

Secured future customer 
base, with 59% penetration

(Wtn)
(Wtn)

I. 1H22 Highlights – Key Achievements

(2)(1)

0.59 

1.15 
1.39 25.1%

48.9%

59.4%

2020 2021 1H22

mini customers

14-18 age group penetration
(mn)

(3)



Tax

Group account

26 week installment 
saving 

Credit card

Auto loan

Checking
account Credit loan

Housing deposit 
loan Micro loan

SOHO

Mortgage loan

Credit
information

Debit card

Securities 
account

mini

FX/Gold
Advertisement
(including loan)

Open banking

Start w/ open banking

Fund

Robo Advisory Investment 

Banking commerceInsurance

Credit 
foundation

Payment

Firm banking

CSS

Story

Loan referral

Crypto
Treasury receipt 

Dormant 
deposit/Insurance

Credit Bureau

Overseas stock 
trading

Certification 
license

Stock trading

Flexible saving

I. 1H22 Highlights – What’s Next?

Overdraft

Time Deposit

Safe Box

My Data

Overseas 
remittance
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Operating Revenue

(Wbn)

Division Key product/services 1H22
Contribution

Interest
revenue

Loan interest
Financial investment interest

79%

Platform
revenue

Securities account (Korea Investment, KB, 
Shinhan, NH, Samsung, Hana)

Loan referral (10 savings banks, 7 capital co., 
1 card co., 2 P2P)

Co-branded credit card (Shinhan, Citi, 
Samsung, KB, Lotte)

Advertisement 
Mini

7%

Fee  
revenue(1)

& Others

Debit card (transaction valueYoY +21%)
Firm banking (volume YoY +57%)

FX remittance (volume YoY +10%) 
14%

II. Operating Revenue

Operating revenue YoY +46%, QoQ +10%, 
thanks to solid growth of interest and non interest revenue

179.2 
203.8 

237.5 
264.2 

292.9 

22.2 

29.2 

23.5 

25.3 
21.6 

37.4 

41.1 

42.9 

40.5 
43.7 

14.8 
3.1 

5.2 

8.4 

12.6 

253.6 
277.2 

309.1 

338.4 

370.8 

2Q21 3Q21 4Q21 1Q22 2Q22

Interest revenue Platform revenue

Fee revenue Others

Fee + Platform 
= 21%

Note: (1) Changes in classification of financial investment asset sales (Fee  revenue → other s)
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12.1% 12.2% 12.6% 13.3% 13.9%

Group account

56.2% 56.7% 58.3% 59.7% 59.8%

2Q21 3Q21 4Q21 1Q22 2Q22

Low-cost deposits

15.0 16.5 17.6 
19.8 19.9 

8.1 
8.7

8.4 

9.3 9.4 3.4 

3.8 3.9 

3.8 3.8 

0.1 

0.1 
0.1 

0.1 0.1 

26.6 

29.1
30.0 

33.0 33.2 

2Q21 3Q21 4Q21 1Q22 2Q22

Current deposits Time deposits
Installment deposits Others

Deposit balance YoY +25%, QoQ +1%,  low-cost deposit accounts for 60% of total deposit 

Deposit balance trend & breakdown

(Wtn)

III. Banking Biz : Deposit (1/2)

0.77% 0.77%

0.79%

1.03%

0.76% 0.76%

0.85%

0.98%

1.08%

2Q21 3Q21 4Q21 1Q22 2Q22

Cumulative Quarterly

Note: (1) Low-cost deposits = checking account + safe box
(2) based on the average interest rate of the funding

Low-cost deposits(1)/ group account portion

Funding cost (2)
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Provide customers with differentiated benefits and fun saving experience 
26-wk installment savings with various partnerships, leading players across different industries

26-week savings with ‘oHouse’ (June 2022)26-week installment savings with partners

26-week savings with ‘E-mart’ (Aug 20) 

26-week savingswith ‘Market Kurly’(Dec 20) 

26-week savings with ‘Happy Point’ (Aug 21) 

26-week savings with ‘Kakao Page’ (Dec 21) 

Total 1.8mn accounts opened in 
2020~2021

III. Banking Biz : Deposit (2/2)

Total of 450k accounts opened
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1,505.2 
1,970.1 

2,464.3 2,691.2 
2,958.2 

10.6%
13.4%

17.0%
19.9%

22.2%

2Q21 3Q21 4Q21 1Q22 2Q22

Balance % within credit loan

7.6 8.1 7.8 7.2 6.8 

7.6 7.6 7.5 
6.9 6.7 

1.2 1.3 1.5 
1.6 1.7 

6.7 
8.0 9.1 10.3 11.4 

0.1
0.2

23.1 
25.0 

25.9 26.0 
26.8 

2Q21 3Q21 4Q21 1Q22 2Q22

Credit Overdraft Micro

Housing deposit Mortgage

Loan balance YoY +16%, QoQ +3%, NIM improvement driven by base rate hike and 
mid-credit loan expansion

Mid-credit loan

Net Interest Margin

(Wtn)

III. Banking Biz : Loan

Loan balance trend & breakdown

(Wbn)

1.89% 1.92% 1.98%

2.26%
1.90%

1.98%

2.13%
2.22%

2.29%

2Q21 3Q21 4Q21 1Q22 2Q22

Cumulative Quarterly



26

3,125
3,682

4,148
4,600

5,085

2Q21 3Q21 4Q21 1Q22 2Q22

429 
491 520

590 601

2Q21 3Q21 4Q21 1Q22 2Q22

New account openings affected by sluggish stock 
market

YTD

+16%
(6 partners)

YTD

+23%
(19 partners)

(2) Loan referral(1) Securities brokerage account

(mn accounts; cumulative) (Wbn; cumulative)

Continued growth by adding more partnership; 
W5.1tn loans referred

IV. Platform biz – (1/4)
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24.9 

31.6 

36.5 

41.5 

46.6 

2Q21 3Q21 4Q21 1Q22 2Q22

470k exclusive co-branded credit cards issued

YTD

+28%
(5partners)

(4) Advertisement(3) Co-branded credit card

(10k; cumulative)

Increasing ad effectiveness thanks to 
improved impression  

Home pop-up App push

Top banner

IV. Platform biz – (2/4)
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85 

100 

115 

128 
139 

2Q21 3Q21 4Q21 1Q22 2Q22

YTD

+21%

(5-2) mini transaction value

(mn customers; cumulative)

(5-1) mini customers

151.0 
175.2 

201.6 

263.2 

317.0 

2Q21 3Q21 4Q21 1Q22 2Q22

YTD

+57%

(Wbn; quarterly)

Note: (1) Ministry of Public Administration DemographicsJune 2022 ( Age 14-18population : 2.33mn)

IV. Platform biz – (3/4)

1.39mn mini customers in the age of 14~18 with 59% penetration(1) in the 14~18 population 
mini transaction value increased QoQ +20% as KakaoBank becomes primary bank for teens  
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14th birthday with kakaobank minimini card = “first-ever card” for teens

IV. Platform biz – (4/4)

Among the mini customers 
who join kakaobank on 
his/her 14th birthday, 

50.5% joins the mini 

service between 0:00AM 
and 2:00AM
→ Show great fandom for 
kakaobank among teens

50.5%

0:00AM

2:00AM

35.0%

48.1%

53.0%

Jan-2021 Dec-2021 Jun-2022

Portion of mini customers who apply for mini card within 
30 days from his/her 14th birthday is steadily increasing

mini positioned as “must-have” item among teens with great fandom 
and
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44% 43% 45%
43% 44%

37%
40%

54%

40%
42%

2Q21 3Q21 4Q21 1Q22 2Q22

Cumulative(last 4 quarters) Quarterly

CIR (Cost Income Ratio)SG&A

(%)

Increased SG&A and CIR from higher labor cost owing to additional hires 

V. SG&A and CIR

26.5 29.2 

52.4 

36.5 
42.3 

11.1 
11.4 

12.2 

14.0 
14.6 

1.1 
1.2 

1.6 

2.5 
2.6 

1.1 
6.5 

9.7 

3.7 

4.0 

6.6 

6.2 

7.0 

6.8 

9.2 

10.9

12.8 

15.3 

15.6 

17.9

57.3 

67.3 

98.2 

79.1 

90.6 

2Q21 3Q21 4Q21 1Q22 2Q22

Labor D&A Rent

Advertisement IT Expense Others

(Wbn)
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Operating profit excluding one-offs YoY +28%, QoQ -2% 
Slight drop in ROE and ROA reflecting additional preemptive provisioning based on FLC

Operating profit

(Wbn)

ROE(3)

8.12%

6.00%
4.87% 4.89% 4.50%

2Q21 3Q21 4Q21 1Q22 2Q22

ROA(3)

0.82% 0.75%
0.65% 0.72% 0.65%

2Q21 3Q21 4Q21 1Q22 2Q22

(%)

(%)

Note: (1) W11.6bn gains on NPL sale
(2) W12.6bnadditional preemptive provisioning based on FLC 
(3)Annualized

VI. Operating profit and ROE, ROA

W2.6tn IPO proceeds

68.2 71.2 

52.0 

88.4 

74.4 

11.6 (1)

12.6 (2)

2Q21 3Q21 4Q21 1Q22 2Q22



32

(,Wtn %) (Wbn, %) (Wbn, %)

99.6 

117.6

141.1

160.8 

197.5 
198%

228% 243% 248%
276%

2Q21 3Q21 4Q21 1Q22 2Q22

Note: (1) Excludingthe temporaryimpact from delayed subrogation on housing deposit loans
(2) NPL Coverage Ratio = Loan Loss Allowance / Substandard or Below Loans

23.1 
25.0 

25.8 26.0 
26.8 

0.20% 0.21% 0.22%
0.26%

0.33%

0.28%(1)

2Q21 3Q21 4Q21 1Q22 2Q22

50.3 51.5

58.2

64.9

71.5

0.22% 0.21% 0.22%
0.25%

0.27%

2Q21 3Q21 4Q21 1Q22 2Q22

VII. Asset Quality

Slight increase in delinquency rate and NPL ratio 

Total Loans & Delinquency Rate(1) SBL(2) & NPL Ratio Loan Loss Allowance & Coverage Ratio(3)
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(Wbn) 2Q22 2Q21 YoY 1Q22 QoQ

Operating Revenue 370.8 253.6 117.2 46.2% 338.4 32.4 9.6%

Interest Revenue 292.9 179.2 113.7 63.4% 264.2 28.7 10.9%

Fee Revenue 43.7 37.4 6.3 16.8% 40.5 3.2 7.9%

Platform Revenue 21.6 22.2 -0.6 -2.7% 25.3 -3.7 -14.6%

Others 12.6 14.8 -2.2 -14.9% 8.4 4.2 50.0%

Operating Expense 249.5 157.4 92.1 58.5% 218.0 31.5 14.4%

Interest Expense 75.6 37.7 37.9 100.5% 63.5 12.1 19.1%

Fee & Commission Expense 59.5 47.7 11.8 24.7% 54.7 4.8 8.8%

SG&A 90.6 57.3 33.3 58.1% 79.1 11.5 14.5%

Others 23.8 14.7 9.1 61.9% 20.7 3.1 15.0%

Provision for Credit Cost 46.9 16.4 30.5 186% 32.0 14.9 46.6%

Operating Profit 74.4 79.8 -5.4 -6.8% 88.4 -14.0 -15.8%

% Operating Revenue 20.1% 31.5% -11.4%pt 26.1% -6.1%pt

Non-operating Income 1.5 0.1 1.4 1,400% 0.1 1.4 1,400%

Non-operating Expense 0.4 0.1 0.3 300% 0.4 0.0 0.0%

Pre-tax Profit 75.5 79.8 -4.3 -5.4% 88.1 -12.6 -14.3%

Net Profit 57.0 69.3 -12.3 -17.7% 66.9 -9.9 -14.3%

% Operating Revenue 15.4% 27.3% -11.9%pt 19.8% -4.4%pt

VIII. Appendix : Income Statement
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(Wbn) 2Q22 2Q21 YoY 1Q22 QoQ

SG&A 90.6 57.3 33.3 58.1% 79.1 11.5 14.5%

Labor Cost 42.3 26.5 15.8 59.6% 36.5 5.8 15.9%

D&A 14.6 11.1 3.5 31.5% 14.0 0.6 4.3%

IT Expense 9.2 6.6 2.6 39.4% 6.8 2.4 35.3%

Rent 2.6 1.1 1.5 136.4% 2.5 0.1 4.0%

Advertisement 4.0 1.1 2.9 263.6% 3.7 0.3 8.1%

Others 17.9 10.9 7.0 64.2% 15.6 2.3 14.7%

VIII. Appendix : SG&A
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(Wbn) 2022.06 2021.12 YTD % 2021.06 YoY %

Total Asset 39,582.6 36,040.1 9.8% 29,901.3 32.4%

Cash & Cash Equivalent 2,884.1 1,219.2 136.6% 1,197.9 140.8%

FVTPL Assets 970.7 1501.9 -35.4% 600.2 61.7%

Financial Investments 7,950.0 6,139.0 29.5% 4,007.3 98.4%

Loan 26,650.2 26,362.1 1.1% 23,594.3 13.0%

Tangible Assets 154.1 70.2 119.5% 54.1 184.8%

Intangible Assets 28.6 33.5 -14.6% 36.9 -22.5%

Other Assets 944.9 714.2 -13.6% 410.6 130.1%

Total Liabilities 34,026.3 30,518.7 11.5% 26,993.3 26.1%

Deposit 33,180.8 30,026.1 10.5% 26,625.9 24.6%

Provision Liability 33.2 26.0 27.7% 24.0 38.3%

Tax Liability 18.6 14.1 31.9% 5.0 272.0%

Other Liabilities 793.7 452.5 75.4% 338.4 134.5%

Total Equity 5,556.3 5,521.4 0.6% 2,908.0 91.1%

Share Capital 2,381.4 2,375.8 0.2% 2,048.3 16.3%

Capital Surplus 2,957.9 2,956.2 0.1% 762.6 287.9%

Capital Adjustments 19.6 26.8 -26.9% 6.5 201.5%

AOCI -116.7 -27.7 NA -11.5 NA

Retained Earnings 314.1 190.3 65.1% 102.1 207.6%

VIII. Appendix : Balance Sheet
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[Appendix] 
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Ownership Structure

Kakao Corp.

27.20%

Korea Investment Value 

Asset Management

23.20%

Korea Investment Holdings

4.00%

KB Kookmin 

Bank

8.00%

Foreigners

12.51%

Others

25.09%

Kakao Corp. 129,533,725 27.20%

Korea Investment 
Value Asset 

Management
110,484,081 23.20%

Korea Investment 
Holdings

19,049,643 4.00%

KB Kookmin Bank 38,097,959 8.00%

Foreigners 59,587,820 12.51%

Others 119,529,209 25.09%

Total 476,282,437 100.00%

Shareholder # of shares Stake
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Nov: Acquired preliminary license Jan: Established Korea Kakao Corp.  
Nov: Capital raised (KRW300bn) 

Jan: Launched ‘Housing Deposit Loan’ 
Jun: AI-based chatbot launch, 

26-week installment savings account 
Nov: Launched ‘My Credit Info’ service
Dec: Launched ‘Group Account’  

2015 2016 2017

20182019

Mar: Launched ‘Securities Brokerage   
Account Opening’ service

Apr: Launched ‘Loan Referral’ service
Dec: Launched ‘Piggy Bank’

2020

Mar: Launched AI-based automatic 
savings service for Piggy Bank

Apr: Launched ‘Co-branded Credit Card’
Oct: Launched ‘kakaobank mini’  

2021 2022

Jun: Adopted new credit scoring system 
Jul: Launched ‘dormant deposit/insurance fee search service
Aug: Listed on KOSPI
Oct: launched ‘mini 26-days savings’

Feb: Launched ‘Mortgage Loan’ 

Apr: Received full banking license 
Jul: Official launch ; Exceeded 1mn customers  
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